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The world of media is experiencing a period of extreme and rapid change with the
rise of internet television and the download generation. Many young people no longer
watch standard TV. Instead, they go on-line, talking to friends and downloading pic-
tures, videos, music clips to put on their own websites and watch/ listen to on their
laptops and mobile phones. Gone are the days when TV controllers determined what
you watched and when you watched it. Now the buzzword is IPTV, Internet Proto-
col Television, with companies such as JOOST offering hundreds of channels on a
wide range of subjects, all of which you can choose to watch when and where you
wish, on your high-def widescreen with stereo surround sound at home or on your
mobile phone on the train. This media revolution is changing the way organisations
get their message out. And it is encouraging companies such as advertising agencies
to be creative about new ways of accessing audiences. The good news is that we have
fresh opportunities to reach young people through internet-based media and material
downloaded through tools such as games machines, as well as through the traditional
media. And it is important for Europlanet to make the most of these new and exciting
developments.


